
MOST IMPORTANT FACTORS 
ON PURCHASING:  

1   Taste
2   Quality
3   Price 
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Coffee At Home, UK
July 2015

consumers in favour of 
seasonal coffee menus

OF consumers purchase  
ground coffee for various 
brew methods at home2/3 AN INSTANT  

DECLINE
of consumers 
drink less 
instant coffee 
than a year ago37% 

www.ucc-coffee.co.uk

37% of roast and ground market IS

capsules
ESPRESSO STYLE 
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Under 25 year olds
most likely to seek
organic coffee £

REGIONAL BREWING

Londoners favour  
espresso at home

in the 
East

Instant 
coffee
and capsules  
are most populaR

of consumers 
have a capsule 
machine at home

1/4
Capsules
and still growing
£108M*

Dominate growth 
of at home market

MOST POPULAR AT 
HOME BREWS

Instant
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age 25-35 
influenced by coffee  
price promotions


